
As the old adage goes, a picture  
   is worth a thousand words.  
    But the power of a picture is  

far greater than a thousand words. 
Pictures speak to the masses and are 
an excellent way to educate patrons 
and the general public about your 
environmental stewardship efforts. 
They do not, however, do you much 
good if they remain in your camera, on 
your computer, or in a box on a shelf in 
your office. Here are some examples 
of how Audubon International 
members have used photographs  
to tell their environmental story.
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On Course With Nature

Tell Your Story
with Pictures
Photographic displays with the  
environmental message.
BY JOELLEN LAMPMAN

More permanent 
weather-proofed 
outdoor displays 
can help introduce 
your environmental 
assets before 
patrons even 
enter the door. 
Outdoor displays 
show patrons you 
care about your 
property and want 
to show off your 
hard work.

Educational 
posters can 

be displayed 
in locker 

rooms, eating 
areas, the 

maintenance 
facility, bulletin 
boards, kiosks, 
bath rooms, or 

wherever there 
is free vertical 

space. Posters 
are a great way 

to generate 
interest in your 

stewardship 
endeavors.

http://www.lib.msu.edu/cgi-bin/flink.pl?recno=190538


Opportunities to tell your 
story digitally are expanding. 
Computers and DVD players 
can be attached to digital 
displays and run slide shows 
and PowerPoint presentations. 
Although the cost up-front is a 
bit more, a digital display is the 
most flexible display option. You 
can quickly and easily change 
the display at any time and see 
those changes instantly.

Always send your press release with good,  
high-quality photographs. They are much  

more likely to be picked up by the local media.
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An educational 
brochure is an 

excellent way to 
inform people about 
your general efforts 
or specific projects. 

Brochures can be 
produced on a home 

or office computer 
with little expense. 

Brochures are great 
to enlist the help of 
local conservation 

organizations or 
members of your 

Resource Advisory 
Group.
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Using frames makes it easier to keep your display fresh with 
seasonal pictures. You can also combine property photos with  

other posters and brochures to personalize any display. Your 
property is home to many natural resources — let others know!

Use your golf cart placard holder to share information 
about your endeavors, wildlife, and plants on the golf 
course. You can even create a wildlife scavenger hunt 
for golfers as they tour the golf course.
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JOELLEN LAMPMAN is the Program 
Director of the Audubon Cooperative 
Sanctuary Programs for Audubon 
International. She can be contacted at 
jlampman@auduboninternational.org. 
For more information on the Audubon 
Cooperative Sanctuary Program for 
Golf Courses, call (518) 767-9051, 
extension 110.

Blogs are an excellent way to tell your story, especially if told with lots of pictures.

Many internet companies and software manufacturers have programs 
that help you put together a hardcover book of your best photos. 
These coffee table books can be placed in eating and gathering 
areas, used as gifts, or sold. Check out www.Blurb.com or do a 
keyword search for “create your own book” to get started.

mailto:jlampman@auduboninternational.org
http://www.Blurb.com

